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Octavian and Gextech have signed an 
agreement to distribute Fantastic League™ 
Spot the Ball internationally 
 
The product was received with great interest and was presented on Octavian's Symphony 
platform. 
 
Date: Feb 12th 2009 
 
At the recent IGE 2009 show, Gextech and Octavian presented the new version of 
their game Fantastic League™ Spot the Ball, for Fixed Odds Betting Terminals. The 
product was received with great interest and was presented on Octavian's Symphony 
platform. “This is a proven crowd puller – an exceptionally easy-to-play format known 
by millions, but now delivered with eye-catching live 3D action using the latest 
technology,” said Harmen Brenninkmeijer, CEO of Octavian International Ltd. 
 
“Yes, we introduced a really inspiring mix of new products at IGE. These included High 
Drive, our new jackpot gaming system, Gextech’s new Fantastic League Spot the Ball 
content, which is now running on our Symphony DE platform, and exciting new 
converged-media products from a new supplies partner, Global New Media, Inc. High 
Drive is our latest Progressive Jackpots Gaming System. It runs 8 jackpots in all and 
is the latest development of our integrated auto-payout jackpot concept. It allows an 
operator to connect, typically, between 8 to 12 machines. We used Liberty machines 
for the demo at IGE but other manufacturers’ EGMs can also be used. Together with 
the integrated plasma, graphical topper and themed Octavian games, this provides an 
ideal way for operators to create eye-catching hot spots that draw in players and 
maintain their interest. 
 
We also teamed up with Gextech to make available their Fantastic League Spot 
the Ball game content on the Octavian Symphony DE platform. This means operators 
can now bring this latest development of the world’s leading virtual football game to 
land-based fixed-odds betting terminals. Each of these new product areas attracted a 
great deal of attention and interest at the show. Spot the Ball updates a classic game 
format and delivers it using the latest technologies. It recalls memories of newspaper 
Spot the Ball competitions and we believe it will work well in the UK, mainland Europe 
and in Latin America, all regions where football has a high profile and a massive fan 
base. I think our timing is good too, as interest in football will grow considerably in 
the lead up to the FIFA 2010 World Cup in South Africa, which will once again create a 
global football frenzy.” Said Helen Hedgeland, Octavian International Head of 
Marketing in an interview to Yogonet magazine. 
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